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	Campaign for Our Children
Radio Media Tour

Highlights & Results

	Objective:
	
	

	
	To book interviews with national networks and stations in Maryland regarding “MARRIAGE WORKS” a bold, new, first-of-its kind, public awareness program aimed at 15 to 19 year olds in Maryland and Washington, DC, that encourages them to reach adulthood before having children and promotes the benefits of marriage, including how children do best when raised by two parents inside a healthy marriage 

	Date:
	
	

	
	· Wednesday, February 9, 2005

	Spokesperson:
	
	

	
	· Hal Donofrio, President & CEO, Campaign for Our Children

	Results:
	
	

	
	Total Verified Gross Impressions:*
	8,159,050

	
	Total Number of Station and Network Affiliates Airings:*
	5,108

	
	Total Number of Stations and Network Affiliates Airing:*
	1,287

	
	Number of Taped Interviews Conducted:
	10

	
	Number of Live Interviews Conducted:
	2

	Highlights:
	
	

	
	· More than eight million listeners

· Airings nationally on USA Radio Network, SRN News and Family Life Network

· Airing on metro area network in Baltimore, MD 

· Airing on #1 news station in Washington-Hagerstown, DC-MD


*Please see final page of report for detailed descriptions of terms
Radio Media Tour Detailed Usage Information:

	Network/Station
	Format
	Frequency
	DMA Rank
	DMA Name
	# of Stations
	# of Airings
	Usage

(All times in Eastern unless noted)
	Total AQH

	USA Radio Network
	NX--559 affiliates
	
	
	National
	559
	2,236
	Report in four newscasts at 7:10 a.m., 9:20 a.m., noon and 5:00 p.m. (Central Time) on Saturday, February 12, 2005
	4,668,600

	SRN News
	NX--700 affiliates
	
	
	National
	700
	2,800
	Report in four newscasts between noon and 6:00 p.m. on Wednesday, February 9, 2005
	3,124,600

	Family Life Network
	RL-NX--11 affiliates
	
	
	New York
	11
	33
	Report in three newscasts between 6:00 a.m. and noon on Thursday, February 10, 2005
	99,000

	WTOP-AM/FM
	NX
	1500/107.7
	8
	Washington-Hagerstown, DC-MD
	2
	8
	Report in four newscasts between 5:00 and 9:00 a.m. on Thursday, February 10, 2005
	114,400

	WFMD-AM & WFRE-FM
	NX/TK & CW
	930 & 99.9
	8
	Washington-Hagerstown, DC-MD
	2
	10
	Report in five newscasts between 7:00 a.m. and 2:00 p.m. on Thursday, February 10, 2005
	44,500

	WBIG-FM
	OL
	100.3
	8
	Washington-Hagerstown, DC-MD
	1
	1
	Interview featured in one segment of "Murphy & Cash" at 7:20 a.m. on Monday, February 14, 2005
	23,800

	WARK-AM & WARX-FM
	TK/OL
	1490 & 106.9
	8
	Washington-Hagerstown, DC-MD
	2
	4
	Report in two newscasts between 6:00 and 10:00 a.m. on Saturday, February 12, 2005
	7,800

	WAFY-FM
	AC
	103.1
	8
	Washington-Hagerstown, DC-MD
	1
	3
	Report in three newscasts between 7:00 and 11:00 a.m. on Thursday, February 10, 2005
	5,100

	Metro Networks--Baltimore
	NX--5 affiliates
	
	24
	Baltimore, MD
	5
	5
	Report in one newscast at 2:00 p.m. on Monday, February 14, 2004
	41,450

	WERQ-FM
	RB
	92.3
	24
	Baltimore, MD
	1
	1
	Live in-studio interview in the "Big Phat Morning Show" at 8:00 a.m. on Tuesday, February 8, 2005 (with Bronwyn Mayden)
	24,400

	WBGR-AM
	BG/RL
	860
	24
	Baltimore, MD
	1
	1
	Live interview in the "AM Drive Show" at 9:20 a.m. on Wednesday, February 9, 2005 (with Bronwyn Mayden)
	1,500

	WICO-AM/FM
	NX-TK/SX/CW
	1320/97.5
	151
	Salisbury, MD
	2
	6
	Interview featured in three segments of "WICO's AM Salisbury" between 6:00 and 9:00 a.m. on Thursday, February 10, 2005
	3,900

	
	Total Verified Stations Airing/Total Airings:
	1,287
	5,108
	Total Verified Gross Impressions:
	8,159,050


Radio Statistics & Listenership Figures:

The average U.S. household has 5.6 radio receivers with radio reaching 96 percent of persons 12 and over weekly.  Four out of five adults listen to radio in their cars every week.  There are more than 13,500 registered stations with 35 different format types and more than 250 radio networks in the U.S. (as of February, 2005, source: M Street Corporation)
Radio Definitions and Commonly Used Terms:

AQH

An abbreviation for the Average Quarter Hour, is an average of all dayparts to determine the number of persons listening to a particular radio station for at least five minutes during a 15-minute period.  We use figures based on data provided from the industry leader in radio information, the M Street Corporation.

DMA Name

An abbreviation for the Dominant Market Area, is an exclusive geographic area used by Arbitron to measure and report viewing and listening areas.  Every county in the U.S. is assigned to one, and only one DMA.  Arbitron uses DMAs in its annual nationwide survey of radio listening habits.

Format

The type of programming a station broadcasts, i.e., adult contemporary, country, news, etc. We list 35 different formats allowing us to reach specific target audiences according to demographic criteria.  Please see our “Radio Station Formats” guide for more information.

Total Number of Stations and Network Affiliates Airing

The total number of stations and network affiliates using the information.  For stations, an individual station is counted as one, two if the station simulcasts on a sister station.  For networks, each affiliate counts as one station.  For example, a network that has 100 affiliates is counted as 100 individual stations.

Total Number of Stations and Network Affiliates Airings

The total number of times the release was used by stations and network affiliates.  It is the total of number of stations and network affiliates airing times the individual usage from each station.  For individual station usage, the number of airs is multiplied by one, two if the station simulcasts on a sister station.  For network usage, the number of airs is multiplied by the number of affiliates.  For example, a network that has 100 affiliates and has aired a report two times has a total of 200 airings.

Total Verified Gross Impressions

The sum of the AQH for all stations airing a story, based upon 100% follow up.  Each individual station or network’s gross impression is calculated by multiplying their AQH by the number of times a story was aired.
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